ABM
Personalization

Tailor your content for high-value
B2B leads with Personyze.




Why use Personyze
for account-based
marketing?

THE ULTIMATE ABM TOOLKIT

Account-based marketing is all about
tailoring your brand's digital experience for
high-value clients, and Personyze gives you
the tools to do that in just about every way
imaginable.

MAXIMIZE ROI ON LEAD DATA

The key to ABM personalization is data
about your high-value leads, and Personyze
allows you to make the maximum use of the
data you have, whether from your CRM, site
behaviors, or third-party data vendors.

ACROSS THE FUNNEL

Don't settle for website optimization,
because our platform works with email,
apps, and even push notifications.



ABM
Campaign
Examples

Note: Personyze must first be
activated on your site. Installing
Personyze involves a 5-minute or less
copy/paste of our tag to your tag
manager, and reqguires no dev work.
Read how to do it here.

DYNAMIC VARIABLES

Insert user variables like
company name into content.

INDUSTRY-BASED
HOMEPAGE

Make visual changes based
on industry the visitor is in.

ROLE-BASED CTAS

Change the wording of your
calls to action based on role.

OFFERS BASED ON
COMPANY SIZE

Make special offers only to
companies of a certain size.


https://wiki.personyze.com/knowledgebase/activating-personyze-on-your-site/

2 Upload Source > 3 Choose Columns Correspondance

Choose one of the options below:

Load data file from URL Upload data file

Next S Upload

Supported formats are: CSV, XLS, XLSX, RSS, Atom and basic XML formats.

Integrating your lead
data

Most ABM use cases involve lead
data, such as company name,
size, or industry.

This data can be integrated to
Personyze from any source, but
usually comes from a CRM
and/or third-party B2B data
vendor.

Some CRMs and B2B vendors
have turnkey integrations to

Personyze that make it even

easier.

Read more about data integration here



https://wiki.personyze.com/knowledgebase/crm-integration/

Insert Personyze variable

ST EWAE Y Content variation  Calculated value

Select user variable:

Select session variable:

What to show when such data was not collected

Default value:

Personyze Variables

Personyze also gives you the
option of inserting_Personyze

variables into any HTML content

being added to your site.

Examples of Personyze variables
you may want to insert include
company name, first name,
industry, or any other known
variables you may have on the
visitor from your CRM, third-
party data vendor, or site forms
tracked by Personyze.


https://wiki.personyze.com/knowledgebase/inserting-crm-variables-tags-for-dynamic-content/

1 What tn present > 2 Choose placement

Decrease Indent

Inserting variables

- - Preview as on: D Phone D Tablet .
Properties of: Gift: Text +“ Return
_ iInto content

Text «
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e LA our First Nare or role in company, for a

Hey! Do you want to know about our experience working . .
e highly tailored feel for

Get our white paper now. Telephone yO ur content.

Enter your email address

Make your leads feel like
St Mulehie Dawaioas you know them, and your
service or product is

emagporey made just for their niche.

« Split to alternatives




Insert user variables into existing page content
in the WYSIWYG editor tool.

Features v FAQ About Pricing Login

‘ PERSONYZE

Build extraordinary personalized digital experiences for ${company}.

Personyze includes a recommendation and segmentation engine, and sophisticated widgets to craft and tailor

personalized content for every touchpoint, from landing page to email drip.

‘

Content and Product
Recommendations

Recommendation engine with
algorithm for different industries,
and customized display widgets for

site, emails and apps.

.¢.

Behavioral Targeting

Deliver targeted content based on
virtually any conceivable user
behavior from long-term browsing

habits to a single mouse-hover.

=
Account Based
Marketing

Tailor the site experience to
individual high-value client
accounts based on criteria like their
industry, role in company, stage in

your funnel.

Email Personalization

Send automated, personalized, and
targeted emails with dynamic
content and Al based

recommendations.




Products Solutions & Industries Services & Support News & Events Q

Industry-based
homepage headers

The most customizable mobile
solution for your factory

Meet our series of mobile robots 7 One common use case in ABM
is to tailor your homepage to
the industry of your client, or
even to their specific company,

IN SsOome cases.

Products Solutions & Industries Services & Support News & Events Q

You can use the WYSIWYG

Kitche“ thchen Kitchen W:I . \ - . .
y £ po N = e epepe———————y V|| \®  editor or image replace tools
‘ ‘ \ to change the homepage hero
automatlon ‘ | Y b T =7 | s 1
Py Pl il S o T\ Image ana text

Learn more >

e ——

Read more about WYSIWYG here



https://wiki.personyze.com/knowledgebase/wysiwyg-editor/

Protect Your
Organization Against
Cybersecurity Risks

Stay ahead of ransomware attacks and other threats

— SECURE YOUR COMPANY NOW

Insights

Increase Your Supply

Protect Your
Organization Against
Cybersecurity Risks

Stay ahead of ransomware attacks and other threats

—> FIND VULNERABILITIES IN YOUR STACK

v

ya Insights

5 Increase Your Suppl

Insights

New Ways to Collaborate

Insights

New Ways to Collaborate

Role-based CTAs

Having the right CTA is
critical, and with ABM
personalization you don't
need to limit yourself to a
one-CTA-fits-all strategy.

Instead, you can prompt
your leads to move forward
through your funnel in
exactly the way that makes
the most sense for their
role, or any other known
characteristic.
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Random

Always shown
Content in this box is shown to all visitors who match this

campaign audience. Drag content from here to test groups.

Qn/a(n/a) @®n/a Mn/a(n/a)

DRAG CONTENT HERE

to whole audience (100%)

4+ Add Action
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AY-AY-BEBEK-GELISIMI-M3 @

Type: Banner/Popup/HTML Manager
Created: by umut.coskun@dugun.com on Feb
17, 20
Qo(nfay @0 ™0 (n/a)
Clicks Impressions Goals
a
\J

More Statistics

Optional A/B Testing

' Rotation group A - 4% of the time

£23(0.00%) @30425 w0 (0.00%) () 1.50%
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DRAG CONTENT HERE

to rotate/test

+ Add Action
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Edit Detach Preview
Amazon_bebek_17mart_m3  ®
Type: Banner/Popup/HTML Manager

Created: by umut.coskun@dugun.com on Mar
17,21
923 (0.07%) @ 30425
Clicks Impressions
™0 (0.00%) ()1.50%
Goals Visitors
&

More Statistics

‘ Rotation group B - 52% of the time

226 (n/a) @224582 Mo (n/a) () 10.27%
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Edit Detach Preview

Prima_17Mart_Bebek_M3 ~ ®
Type: Banner/Popup/HTML Manager

Created: by umut.coskun@dugun.com on Mar
17, 21
226 (0.10%) @ 224582
Clicks Impressions
™0 (0.00%) (10.27%
Goals Visitors
%

More Statistics

< Turn off rotation

+ Add group of actions
and testing s

v Rotation group C - 22% of the time
277 (va) @257096 W0 (na) (7) 12.77%
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Philips_Avent_26Mart_M3 @
Type: Banner/Popup/HTML Manager

Created: by umut.coskun@dugun.com on Mar
26, 21
{277 (0.10%) @ 257096
Clicks Impressions
™0 (0.00%) ()12.77%
Goals Visitors
(=

More Statistics
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Review and QA Campaign

Before publishing your campaign, you can QA by saving in testing mode so that only your IP address will see it live on the site.

Campaign Summary

Your campaign is targeting
New visitors and Include: United States and

A
. Presenting

1 actions

Campaign preview options

Q Open site in preview mode using simulator

The Simulator allows you to replace any given parameter within the platform
and simulate as if rules and conditions were met, therefore, triggering the
execution of Actions. For example, you could simulate visits from different
countries or at a different time, and see how the tested page would look
under these circumstances.

URL of a page on your site:
- www.yoursite.com

@Auto® O Proxy mode ® O Seamless mode ©@

QA

There are 3 ways to QA:

1. Save in testing mode, it
will be live on the site only
for your IP address.

2. Testing link: once saved in
testing mode, you'll also
have a link to send to
colleagues, it will be live for
anyone with the link.

3. Simulator: Open in
simulator mode, and
Personyze will show you

what's going on under the
hood.




Review Performance
Once your campaign is live

Target > [JJj Content » @& QA lshl Performance € Inlast90 min: 9visitors 15 impressions 0 clicks

D 1 actions f<} 579 impressions (executed @ 579 impressions of clickable {b 14 clicks 242% CTR 2.03% CTR of visits 14 sessions have clicks 2.42%
actions) CTR
onversion rate of actions

How many distinct actions were executed in
selected period

Visits Impressions @ Clicks ©@ CTR of visit, % © Conversion rate, % ©

|+ Dynamics %% Actions
250 579 Executed

Delivergd Clicked Closed

_ N action90 373l 3.75% 96.25%
Audience total visits

689

« 6%

O 0.2% / site

Actions avg. session duration
14m4s

v 22%

Actions avg. session counter
7.1

+ 2%

Apr 30, 21 May 1, 21 May 2, 21 May 3, 21 May 4, 21 May 5, 21 May 6, 21

—— GPI+ Reviewer Eligibility Notification (whole audience) —— Always shown

<> Content performance and conversions comparison ? Geographic location %1 Top pages 7 Top referrers 7 Referrer types 0 Devices

@
Action Visits$ Clicks$ CTR,%$ CTRyvisits,%$ Bounce, %% Avg.time$ Avg.pages?$

action90 - Always shown 689 14 0.46 2.03 33.81 14m 4s 4.32

Read more about Personyze analytics here



https://wiki.personyze.com/knowledgebase/definitions-for-personyze-analytics-metrics/

It's as simple
as that!

IF YOU'D LIKE HELP WITH
YOUR ABM
PERSONALIZATION, LET
YOUR ACCOUNT MANAGER
KNOW.

OR SIMPLY EMAIL.:
SUPPORT@PERSONYZE.COM

THANKS FOR VIEWING
OUR PRESENTATION



