Social Proof
Widgets
iIn Personyze




Why Social
Proof?

MARKETING PSYCHOLOGY

Users are significantly more likely to
purchase, convert, or engage when they
perceive that others are also doing so.

UTILIZE YOUR DATA

The data for social proof already exists, in
the background on your site. Why not use it
to increase performance?

PROVEN STRATEGY

Marketing_research has demonstrated that

social proof can drastically improve
marketing performance in a variety of ways.


https://trustpulse.com/social-proof-statistics/

Social Proof
Setup Process

Note: Personyze must first be
activated on your site. Installing
Personyze involves a 5-minute or less
copy/paste of our tag to your tag
manager, and reqguires no dev work.
Read how to do so here.

STEP 1

Preliminaries: required
feeds and setup

STEP 2

Content strategy and
metrics to display

STEP 3

Design and
Performance QA


https://wiki.personyze.com/knowledgebase/activating-personyze-on-your-site/

PRODUCT/CONTENT
FEED

For social proof widgets to
work, you'll need to have
your feed uploaded/synced.
This is required for all
recommendations, so it will
usually be a part of your
onboarding.

Read more here

Step 1: Preliminaries
iminary elements are standard onboarding,

All these pre

INTERACTIONS
TRACKING

Personyze needs to be
tracking the interactions that
users are having with your
products/content. This is
standard onboarding setup
for any account using
recommendations.
Read more here

USER DATA

This is only relevant if you

plan to display specific info

about a given user, such as
their name, as in:

“{name} bought this product

in the last hour!" If the data
is in @ CRM, it will need to
be integrated.
Read more here

one-time setups usually handled by your account manager.


https://wiki.personyze.com/knowledgebase/setting-product-content-feed-for-your-recommendations/
https://wiki.personyze.com/knowledgebase/setting-tracking-for-product-interaction-event-view-add-to-cart-purchase/
https://wiki.personyze.com/knowledgebase/crm-integration/
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Deliver your tyres directly to a selected
fitting partner who will fit your tyres
hassle free. Save up to $30 per tyre.

Learn more...

Select a fitting station

Add to cart
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product to your cart to calculate your
shipping costs.
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Step 2: Strateqgy

Social proof content,
like all other Personyze
content, can be either
embedded in the page
or presented as a

Popup.

Read more about display
settings here

It can also show a
variety of different
types of metrics, such
as how many
customers are viewing,
have purchased, etc.



https://wiki.personyze.com/knowledgebase/setting-where-to-show-content/
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& Editing action (Social proof)

> 1 Recommendation type 2 What to present > 3 Choose placement

Design the widget that will be presented on the site.

Properties of: Settings: Text & Return Preview as on: D Phone D Tablet

Text =

=] Source FERE
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B I U =« Xx, X2 @ =28 i :225/40ZR18 92W

i= = &P

a4l Insertimage ]~ 3‘ Insert Personyze variable

¥ Insert Close Action button

Font ~ | Size - = A~

from
P->LAST_GOAL_USER_0_CURRENT_CITY recently
bought

@ Enable content variations (conditional variables). ©@

a5 Split to alternatives

Step 2: Metrics

Choose which data you'd
ike to show as social proof,
such as total number who
purchased or read the item
being viewed, and if any
more specific information
should be shown, such as
location or name of those
who purchased.

Insert these social proof
variables directly in the
content editor menu, as
Personyze variables.



New action: Social proof

Recommendation type 2 What to present > 3 Choose placement

Frame - E E E Preview as on: []Phone [] Tablet
With slider -
]
Close button [ ] -
":}Gmd choicel This product has
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Link target URL -
Times Viewed Views

Rating v &

- Times Purchased Purchasees
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B Enable content variations (conditional variables). @

Site statistics: 4 day [ ]

Site statistics: week
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&np Show product statistics from the last 7 days
&l insert image @ - #" Insert Personyze variable

% Insert Close Action button

- A

Good choice! This product has been popular in the
last week!

[SoN_VIEWED] Views

&{if s-=n_goal = 0}&
Purchasees ${end) _ This setting allows you to hide the widget if there are less views/purchases

than a number you've set, so that you never show a number that is too low.

el Split to alternatives

Hide the widget if less views than =

0

Hide the widget if less purchases than =

0

Step 2: Metrics

With some templates, the
different metrics will
appear as separate menu
items in the HTML editor,
particularly metrics such as
how many bought.

You can also limit it, so that
if the metrics are too low
to be persuasive, they
won't display, or a different
metric will display.



Display Settings
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« New action: Social proof

> 1 Recommendation type > 2 What to presen 3 Choose placement

Select area on the site where to show the widget.

Use a place holder if you want to embed the widget into the page for example below the product info

Q Display settings -~

Show as a popup on the right
Show in popup Bottom
Right =

FH Animation and look -~
Additional display settings such as “wait 15 seconds before showing” and “auto close after 30 seconds”

@ Display seenarla -~ Animation effects

¥ When event takes place (advanced) v

If a visitor closes the popup don't show again for X sessions, etc

Action nama © Add to templates Cancel + Done editing (1o save changes, save the Campaign)




A/B Test Different Strategies
Such as popup vs placeholder (embedded) widgets

» W Interactons B i Contert P (&) Target & oa [+hl Performance

A/B test two different widgets vs the site default look with no widget

You can add single recommendation widget, or several in different placeholders on the site, or with rotation
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+ Add group of actions

@mm . Raotation group A - 50% of the time w Rotation group B - 25% of the time
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Content in this box is shown to all visitors who match this campaign audience. Drag content from here 9na @®nla Mna
to test groups.
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No preview
available

(¢ @
Edit Detach
Social widget placeholder

Type:
Created: on Apr 29, 21

dnla @npla |Mnja
Clicks  Impressions  Goals

¢

Read more about A/B testing in Personyze here



https://wiki.personyze.com/knowledgebase/a-b-testing/

Target » g Content » @ QA lihl Performance

6 Visit Type ~

+ New visitors 4 Returning visitors # No. of sessions

9 Past sessions

@ Time since last visit

@& Page Views v
m Device Type v
Date and Time ~
x Time on Site ~
longer than v 01 min 00 sec {
A ,. . i
‘v Limit Audience ~
@ Countries/Cities +Add -

EEI Pages +Add ~

Include Current Page is Any of - Visitor is now on one of the following pages.

Page group: prdduct  x

% Session Attributes +Add ~

User CRM/ABM/Profile data +Add

Targeting (optional)

Targeting is an option on social
proof campaigns. You may want
to limit your campaign to show
for only certain segments, such
as new visitors who have been
on the site for more than one
minute, who are currently viewing
a product page, as in this
example screenshot.

Read more about targeting_here

It you leave the targeting portion
of the wizard blank, it will display
for all visitors.



https://wiki.personyze.com/knowledgebase/targeting-and-personalization-2/

Review Performance
Once your widget is live

Catalog » R Interactions P [J§ Content » Target » @& QA lihl Performance

Reporting time range: Last 7 days including today «

Total variations Audience total visits Group: Rotation group A:

2 13512

Showing data for — ﬂll

7 days

action6
From

Apr 26, 21

Rotation group A Control group
49.7% 50.3%

Products purchased

0.636% audience avg., 76% sure that Rotation group A is better than Control group
Estimated time to reach statistical significance level of 95%: 25 days

Control group 40 conversions ($4403) 0.596% i 7\

Rotation group A 46 conversions ($5377) 0.695%  0.099% improvement (76% sure)

o

Apr 26, 21 Apr 27, 21 Apr 29, 21

Read more about Personyze analytics here



https://wiki.personyze.com/knowledgebase/definitions-for-personyze-analytics-metrics/

It's as simple
as that!

IF YOU'D LIKE HELP WITH
YOUR SOCIAL PROOF
WIDGET, LET YOUR
ACCOUNT MANAGER KNOW.

OR SIMPLY EMAIL.:
SUPPORT@PERSONYZE.COM

THANKS FOR VIEWING
OUR PRESENTATION



